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Identify your target audience

1. Know your area’s demographic information.
2. Identify groups of significant size that are 

unlikely to live in your housing units. 
3. You do not need to focus specifically on race. 

Consider any of the following:
Race Gender Identity 
Creed Sexual Orientation 
Family Status Persons with Disabilities
National Origin Religion
Age 



Example

Ames, IA



Identify Your Advertising Outlets

• What best reaches the target audience 
you identified earlier?

• Be creative and think local.



Example – Ames, IA
• Asian Grocery Stores

– Asia Foods Store (Lincoln Way)
– Ames Asia Market (Wheeler St.)
– Ames Asia Market West (Dotson Dr.)

• African-American Churches
• Hispanic Publications



Creating Your Marketing Pieces
• Think from the perspective of your target audience.

– Why would they want to live in your facility?
– Consider translating your pieces.
– Be sensitive to the special needs of certain groups.

• Include the Equal Housing Opportunity logo or statement 
on all pieces.

• Publicly display your marketing plan at your facility.



Example – Ames, IA

Asian Grocery Stores
– Asia Foods Store (Lincoln Way)
– Ames Asia Market (Wheeler St.)
– Ames Asia Market West (Dotson Dr.)

Mention that you are conveniently located only 
two blocks away.



Documenting

• Record and document the actions and results 
from your marketing plan.

• File copies of all advertising pieces.
• Keep a record of marketing contacts and which 

target audience group(s) each one has an 
association with.


